
Wygenerowano: 2025-06-09 15:56 1 / 5

Mass Media Research
Educational subject description sheet

Basic information

Study programme
Dziennikarstwo i komunikacja społeczna (English
programme)

Speciality
-

Organizational unit
Faculty of Political Studies and Journalism

Study level
Second-cycle programme

Study form
Full-time

Education profile
Practical

Didactic cycle
2024/25

Subject code
14DENS.22K.13520.24

Lecture languages
English

Course type
Obligatory

Block
Major subjects

Subject coordinator Artur Pohl

Lecturer Artur Pohl

Period
Semester 2

Activities and hours
• Lecture: 15, Graded credit
• Classes: 15, Graded credit

Number of
ECTS points
4

Goals

Code Goal

C1 The course aims to introduce students to social science research techniques as they have been applied to
journalism, media, and communication practice and theory.

C2 In particular, the aim of the course is to define research, explain and apply research terms, as well as to
describe the research process and the principles, activities, skills, and ethics associated with each phase of
the research process.
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Subject learning outcomes

Code Outcomes in terms of Learning outcomes Examination methods

Knowledge – Student:

W1 have extensive knowledge about the nature of the
media science and the research methods used in that
field.

DEN_K2_W01,
DEN_K2_W02,
DEN_K2_W06

Project, Practical credit
(performance analysis)

Skills – Student:

U1 is able to apply theoretical knowledge to describe and
analyse a process of international and intercultural
communication and is able to formulate opinions and
critically select data and methods of analysis.

DEN_K2_U02,
DEN_K2_U03

Project, Practical credit
(performance analysis)

U2 know how to search and analyse information on
international relations using a variety of sources and
methods.

DEN_K2_U02,
DEN_K2_U03,
DEN_K2_U05

Project, Practical credit
(performance analysis)

U3 be able to evaluate the quality of media services and
effectiveness of promotional/advertising activities

DEN_K2_U02,
DEN_K2_U05,
DEN_K2_U11

Project, Practical credit
(performance analysis)

Social competences – Student:

K1 be well aware of the importance of acting
professionally and ethically in the professional work.

DEN_K2_K02,
DEN_K2_K03,
DEN_K2_K05

Project, Practical credit
(performance analysis)

Study content

No. Course content Subject learning
outcomes Activities

1. Definition of research; overview of the pre-research,
research, and post-research phases of the research
process and how theory is integrated into phases.

W1 Lecture

2. Research questions and hypotheses. W1, U1 Lecture, Classes

3. The pre-research and research phases of survey
research. 

W1, U1 Lecture, Classes

4. Survey research design, conceptualization and
measurement, valid survey questions.

W1, U1 Lecture, Classes

5. Questionnaire construction; pretesting; sampling;
interviewing; telephone and online survey data
collection.

W1, U1, K1 Lecture, Classes

6. Focus group. U1, U2, K1 Lecture, Classes

7. In-depth interviews. U1, U2, K1 Lecture, Classes

8. Content analysis: qualitative and quantitative
approaches.

U1, U2, U3 Lecture, Classes

9. Content analysis: a codebook. U2, U3 Lecture, Classes

10. Content analysis: coding. U2, U3 Lecture, Classes

11. Data analysis; reading computer printouts; statistics;
written and oral reports of research results.

U3, K1 Lecture, Classes
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No. Course content Subject learning
outcomes Activities

12. Content analysis: discourse analysis. U2, U3 Lecture, Classes

13. Computer-assisted methods. U2, U3 Lecture, Classes

Additional information

Activities Teaching and learning methods and activities

Lecture Lecture with a multimedia presentation of selected issues, Conversation lecture, Classes
method, Workshop method, Work in groups

Classes Lecture with a multimedia presentation of selected issues, Work with text, Workshop method,
Work in groups

Activities Credit conditions

Lecture The student gets credit for performing 4 assignments. 
Assignments:
(1) project of the questionnaire,
(2) project of the study with focus groups,
(3) a project of in-depth interview,
(4) a codebook.
A pass in the lecture is dependent on receiving a pass in the classes.
Assessment criteria in accordance with AMU in Poznan’s grading system:
Very good (bdb; 5,0): excellent knowledge, very well mastered skills and well-developed
personal and social competences;
Good plus (+db; 4,5): in-depth knowledge, well-learned skills and well-developed personal and
social competences;
Good (db; 4,0): good knowledge, well-learned skills and well-developed personal and social
competences;
Satisfactory plus (+dst; 3,5): satisfactory knowledge, skills and personal and social
competences;
Satisfactory (dst; 3,0): basic knowledge, acquired the most important skills and developed
basic personal and social competences;
Unsatisfactory (ndst; 2,0): unsatisfactory knowledge, uncommon skills and uneducated
personal and social competences.

Classes The student gets credit, if:
1. is present in class (one unexcused absence is possible).
2. actively participates in group discussions, responds to inquiries, and resolves
the assigned case studies. During the discussion, demonstrate knowledge of the texts that
have been commissioned to be read.
Assessment criteria in accordance with AMU in Poznan’s grading system:
Very good (bdb; 5,0): excellent knowledge, very well mastered skills and well-developed
personal and social competences;
Good plus (+db; 4,5): in-depth knowledge, well-learned skills and well-developed personal and
social competences;
Good (db; 4,0): good knowledge, well-learned skills and well-developed personal and social
competences;
Satisfactory plus (+dst; 3,5): satisfactory knowledge, skills and personal and social
competences;
Satisfactory (dst; 3,0): basic knowledge, acquired the most important skills and developed
basic personal and social competences;
Unsatisfactory (ndst; 2,0): unsatisfactory knowledge, uncommon skills and uneducated
personal and social competences.
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Literature
Obligatory

Anderson, J.A., Media Research Methods, Sage 2012.1.
Balnaves, M., Donald, S.H., Shoesmith B., Media Theories and Approaches: A Global Perspective, Palgrave 2008.2.
Berger, A. A., Media and Communication Research Methods. An Introduction to Qualitative and Quantitative3.
Approaches, Sage 2015.
Berger, A.A, Media Analysis Techniques, Sage, 2014.4.
Hansen, A., Machin, D., Media and Communication Research Methods, Palgrave 2013.5.
Mcnamara J. Media content analysis: its uses, benefits and best practice methodology, “Asia Pacific Public Relations6.
Journal” 6 (1), 2005, 1-34.
Palmer, R. Becoming the News: How Ordinary People Respond to the Media Spotlight, Columbia University Press7.
2017.
Wimmer R., Research in Advertising, [in:] R.D. Wimmer and J. R. Dominick (eds.) Mass Media Research: An8.
Introduction, Wadsworth Publishing, 2010.
Wodak R., Meyer M., Criticial Discourse Analysis: History, Agenda, Theory, and Methodology, [in:] R. Wodak and M.9.
Meyer (eds.), Methods for Critical Discourse Analysis, Sage 2009.

Calculation of ECTS points

Activities Activity hours*

Lecture 15

Classes 15

Preparation of a project 40

Reading the indicated literature 15

Preparation for classes 15

Student workload Hours
100

Number of ECTS points ECTS
4

* academic hour = 45 minutes



Wygenerowano: 2025-06-09 15:56 5 / 5

Efekty uczenia się dla kierunku

Kod Treść

DEN_K2_K02
The graduate is ready to odpowiedzialnego pełnienia ról zawodowych, z uwzględnieniem zmieniających się
potrzeb społecznych, oraz zachowywania się w sposób profesjonalny i etyczny w pracy zawodowej oraz
działalności publicznej

DEN_K2_K03
The graduate is ready to uznawania znaczenia wiedzy w rozwiązywaniu problemów poznawczych i
praktycznych w naukach o komunikowaniu i mediach oraz zasięgania opinii ekspertów w przypadku
trudności z samodzielnym rozwiązaniem problemu

DEN_K2_K05 The graduate is ready to rozwijania dorobku zawodu i podtrzymywania etosu zawodu dziennikarza i
specjalisty ds. komunikowania

DEN_K2_U02
The graduate can innowacyjnie wykonywać zadania w nieprzewidywalnych warunkach przez odpowiedni
dobór oraz stosowanie właściwych metod i narzędzi, w tym zaawansowanych technik informacyjno-
komunikacyjnych

DEN_K2_U03 The graduate can wykorzystywać posiadaną wiedzę do przystosowania istniejących lub opracowania
nowych metod i narzędzi służących do rozwiązywania problemów w zakresie komunikacji społecznej

DEN_K2_U05 The graduate can formułować i testować hipotezy związane z prostymi problemami wdrożeniowymi
charakterystyczne dla dziennikarstwa i komunikacji społecznej

DEN_K2_U11 The graduate can prowadzić badania społeczne niezbędnych do opracowania diagnoz potrzeb odbiorców
mediów i działań promocyjno-reklamowych

DEN_K2_W01 The graduate knows and understands w pogłębionym stopniu fakty, obiekty i zjawiska stanowiące
zaawansowaną wiedzę ogólną z zakresu nauk o komunikacji społecznej i mediach

DEN_K2_W02
The graduate knows and understands w pogłębionym stopniu metody i narzędzia opisu, w tym techniki
pozyskiwania i analizy danych oraz teorie dotyczące mediów i komunikacji społecznej, wyjaśniające złożone
zależności między elementami systemu medialnego

DEN_K2_W06 The graduate knows and understands w pogłębionym stopniu zasady ochrony własności przemysłowej i
prawa autorskiego oraz wynikające z nich konsekwencje


